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Concept Design: Starting the Conversation
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Site Program
.

® Bring the plaza to street level and engage surrounding street life.

® Add a new cafe and vendor kiosks.
B ® [ncorporate cafe, BART entrance, and tourist information in a single pavilion.
P i am e Add new seating at street side and along the sunny building edge.
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Hallidie Plaza

PERKINS+WILL « GERL ARCRITECTS
CMG LANDSCAPE ARCHITECTURE + PARISI ASSOCIATES
NELSON NYGAARD - FEHR & PEERS  CIRCLEPOINT

How can we make a bold, dynamic, and iconic design for Hallidie Plaza -- the heart of downtown San Francisco?
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Precedents: Ideas for inspiration

o | .r... :-.:‘ -* -+. A . .
- am— Fl a b
iR s

= AR | Sy

— -

Cafe seating and transparent canopy, Serpentine Pavilion, London.
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Plaza avilion with cafe, Lincoln Center, New York City.
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Public plaza with pavilion and canopy, Portland, Oregon.
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nd ticket vending, Times Square, New York City.
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Playful urban canopy, Merida, Spain.
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