BETTER

MARKET

Streets for people

11460
16 12
”~
Crowding
13pers / min / unobstructed m 7600
Market Str app. 16 feet/sidewalk
5310
77777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777 _| Seattle, Melbourne & New York 10 am to 6 pm
4590 LA counts betwe.en 8 amto 4 pm
Market Street, winter weekday, 10 am - 6 pm
3660
3400 3500
3035
2510
————————————————————————————————————————————————————— 1870 -
1200
Sense of urbanity 990
* based on W. White analysis 1000
Feeling of insecurity 170
seeing & hearing more than pers/hr
iepestoeimesns g5 g3 §s g g gL g2 4 §E B3 4%
%g (..7.)-% = c 88 25 25 T O o 2o §o Po
2 »n 9 cd c c o = o = o
7 o8 % © 3 € S - S~ SS9 ) P o g o)
< g £% 2§ £ wd T 3 ke @ S ©
5 55 G \T c3 5 £73 i T > 7 G
= 3 = w = & 2 32 88 p: 3 Z p 3
5] = o o) @ — £ o}
¥e) % 5 < 3 -
) S ¥o]
L [}
| | 2
S f urbanit
77777777 N
Research suggests |
} %} - traffic by location
' ' N (%%wﬁ, =]
t h at e C eSt r | a n a Ct | V I t Weekend pedestrian traffic,
L T T Spring 2011, 8 am - 10 pm
Market Street Crowdin
p y 13pers / min / unobstructed m 9 Weekend pedestrian traffic,
C O n _t r i b L tes to a Se n Se Market Str app. 16 feet/sidewalk 6320 Summer 2009, 8 am - 10 pm
of urbanity, whilealack o
of pedestrian activity
Insecurity -
1970
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, 1930
1190
Sense of urbanity 980 990 970990
* based on W. White analysis 630
560
445
Feeling of insecurity
seeing & hearing_more than pers/hr
fogssgle at one time along g ) ;.g g ) :.9 ) ) o) o) )
drke rect INtensity - 2z 3% g 52 2 2
© 2 £ 3 * S0 = c e 2
>3 =2 3 8= 5 < 5 o
Es 5 5 23 5 5 - 5
verage ievel, Wweekenas o= EE I E 2 : 5 >
) E = B z = = 3
2 5 4 Z
Hayes
Valley
Union Square
Civic Center Tenderloin
Market Octavia
Plan Area
N\ s Dovo > C = < dBD I g
B J I I I | | [ I

South of Market

Source: San Francisco GIS Data - http://gispub0Z2.sfgov.org/website/sfshare/index2.asp

# Active Gathering Space
@ In-Active Gathering Space
Secondary Open Space

&

-]

Active street edg

ge

Market/Octavia

In-active street edge

UN Plaza Mid Market

Great streets

J-'i .,. r : 3 . _“ 1

provide an active street edge

: LA

Brooklyn=r;Stbmc)p

Pavement to Parks‘

Market St, between 8th St and 9th St

Capacity of 2*16’ unobstructed sidewalks - 7610 peds/hour

Market St, between 6th St & McAllister St .
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Based on hourly pedestrian traffic
counts, level or urbanity varies hy
district

1. Low Intensity - Mid-Market

Jnder utilized sidewalks
b. No crowding at any time
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Market St NE of Powell St
Capacity of 2*22,5’ unobstructed sidewalks 10700 peds/hour
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expected In urban areas.

Active - Commercial Center
d. Space and use are more
commensurate
e. Daytime footfall indicating leisure use

f.  Much more activity but sidewalks
aren’t consistently ‘crowded’

g. Bottlenecks can occur around BART
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Much more activity but sidewalks still aren’t ‘crowded’

Market St SW of Freemont St
Capacity of 216’ unobstructed sidewalks - 7610 peds/hour

3. Variable - Financial District
h. Daytime footfall standard for office
environment

. Utilitarian use, getting to and from
work

. Under utilized sidewalk
k. Feels Urban most of the day
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for current volume only need to be 2 x 10’ wide (summer at Stuart only)
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Lack of gathering spaces & edges that
activate the street

e (athering spaces correlate to a close proximity and
visibility to the street edge

e | ow-usage of lingering activities

e /5% of all stationary usage Is standing —
disproportionate in comparison to other important
city streets

e A significant percentage of the frontages do not
contribute to activating the street

Mechanics Plaza

=

Mechanics Plaza




May 2011

BETTERHR

MARKET | ETLIFE

OPEN SPACE DESTINATIONS

. Open Space Destinations
e (Open space destinations help activate Market Street

Union Square Financial
Civic Center Tenderloin District

ONE POST
EMBARCADER
‘ PLAZA ‘ 3 ©
FOXPLAZA °  UNPLAZA HALLIDIE \ " CROWN
ZELLERBACH s * The edges of open spaces should activate the street

' daily

Market Octavia
Plan Area

e (Open space and plazas lack differentiation from the
street

S v

South of Market

Source: San Francisco GIS Data - http://gispub02.sfgov.org/website/sfshare/index2.asp

Embarcadero
™ Primary Open Space

* In-Active Edge e Active on Weekend
Secondary Open Space

@4’ 0 500" 1000’ 2000° 3000°

e Ferry Building & waterfront destination axis

a
.4
LI Crown Zellerbach
e |nactive most of the time

e Active event space

e Protected from wind

o | ttle visibility to street edge

UN Hallidie Plaza Crown ZeIIerb_awéH Ebarcader o
Hallidie Plaza

Necessary and optional activities at e High weekend activity

Hallidie Plaza
5% o o Active weekday destination

Monofunctional public life

Types of activities in the weekend are activity is waiting Optional Activities . Necessary Activities
similar to weekday ‘;‘:;E?}Sport and Sitting Waiting for transit (MUNI, or Bus)

more people waiting for cable car and g Standing Lying down (undesirable, or anti social) . . ..

fower standin Children Playing Advertising [ D 'I: | 't 't d b |

J I Physically active Cleaning/working ISprOpor IOna aC IVl y arOu n Ca e Car
« fewer cultural activities. .
Security Guard
Waiting for transit Commercially active (selling)

Intensity of use changes from space
y g P (Powell street cable car) Culturally active (performing)

to space - but type of activities are
similar along entire street Weekday  Weskend U N P I a Z a

Types of stationary activities
Average level of activity, noon - 4 pm
all 7 locations, spring 2011
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51%
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R 42% 145 o e (Civic & theater destinations

I _ e Opportunity for seating are often separated from the

. - - — — —. — v - Weekday Weekend Weekday ~ Weekend Street edge

UN Plaza Hallidie Plaza Linear Plaza One Post Plaza Crown Zellerbach Mechanic's Plaza & Embarcadero
Plaza & 575 Market 455 Market Street Station Plaza

Average level of activity, noon - 4pm, Spring 2011

Average level of activity, noon - 4 pm, spring 2011

INVITATION TO STAY

Sunken plazas used differently Invitations accepted compared to other streets | o
S  There s an untapped potential to invite more
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grade level
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TRANSIT ACTIVITY

Surface Transit
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e A majority of all lingering activities on the street Is
standing / waiting for transport
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conflicts with desire to linger near transit

Subsurface Transit

Van Ness Civic Center Powell

OUTBOUND
MUNI/BART
INBOUND
Total Boardings and Alightings
O Center Stops on Market Notes: Bus figures are from Sept-Oct 2010; F is from Mar 2009; Montgomery Embarcadero
oles: bus figure: rom Sepi rom
© Curb Stops on Market Jis from Feb-Ma yzoos K/T i from Sep-Dec 2007
00 A L is from Nov 2007-Jan 2009; M is fomS ep 2009-Feb 2010;
gty 25 ) @ Major Stops on Streets Adjacent to Market s from Jan o 2009 BART exits are Apr 2008 (BART entrie estnates v 0 500" 1000’ 2000’ 3000’
(Proportonaly Sized) BART At Front (outbound), 38 3L, 71a d71Lb d ings and alighti g & not included, | w w w |
@) Boarding 0 as current allgnme nts including this stop were not implement t d tID 2010 |
At 3rd/Mission and Kearny/Geary, boardin, g d alightings are approximate (due to minor issues with data)
@ Aighting  © Muni Metro S, L Owl and N Owi not included

Lack of available seating Narrow boarding islands
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INFLUENCE OF MICRO-CLIMATE
Sun-Shade at Hallidie Plaza
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ACTIVITY THROUGHOUT THE DAY, WEEK AND SEASONS

Day - Weekend Weekday vs weekend stationary activities
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Design can activate evenings (ticketing amphitheater - Broadway, NYC)

Open at Night
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Empty C;fe frontages likey due lack of sun and high winds
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Optimize micro-climate

o Successful gathering spaces
on Market Street are physically
comfortable with orientation to
SUNLIGHT and protection from
WIND

e The solar influence appears to
outweligh the wind influence in the
climate of San Francisco

There i1s a large drop in activity
after 7pm

o |arger drop In pedestrian activity
after /pm in weekdays compared to
weekends

o 33% decline on weekend night

o 40% decline on weekday night

e The Financial district experiences a
particularly large drop In activity in the
weekdays

e /0% decline on weekday
e 50% decline on weekend

On average, Market Street Is
busiest on summer weekdays

All locations but Market Street SW of
Fremont experience an increase in summer
weekdays. Mid-Market experience the
largest Increase.

o Yet there I1s a 33% decline on weekday
evenings and a 40% decline on
weekday evenings

The highest level of pedestrian activity
surveyed Is between 4th and 5th on a
spring weekend

e 64,200 pedestrians (8 am - 10 pm)

SFVMITA

Municipal Transportation Agency
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South of Market
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RS A HOWARD ST Yerl3a Buena

= Which plaza(s) or sidewalk area(s) on Market Street do you
" most enjoy visiting and why?

= |east enjoy visiting and why?

Q: How could Market Street be changed to make it a more appealing place for you to spend time? Select your top 3.

STEUART ST

May 2011

- Which plaza(s) or sidewalk areas on Market Street do you

Outdoor Cafe Seating Less Noise Fewer Cars
Public Seating Performances (dance, music) Designs that Vary by Neighborhood
Character
Lighting at Night Comfortable Bicycle Lane/Track More Attractive Architecture
Quicker Transit Landscaping Cleaner
Public Art Different Sidewalk Materials Other (please specify)
oL AMNING DEPARTMENT F SAN FRANCISCO (p SFMTA | Municipal Transportation Agency






